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B. Digital households and digitisation level in total

Digital households in total and digitisation level (2007)

UK is the leading digital TV market where almost nine out of ten TV 
households are digital.
Half of the French, Italian and Spanish TV markets are already digitised.
German market is underdeveloped – only 40% digitisation level.

Digitisation level in UK is by far the highest. Germany is underdeveloped.
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B. Digitisation progress in France
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Service strengths: Quad play, VOD, SVOD, Catch 
Up TV, Linear and VOD/SVOD bundling. 
VOD - 6,000 hours at the end of 2007.
Cable network rollout.
Previous ntl brand was badly perceived in some 
areas of the UK. Virgin Media brand hoped to 
restore consumer faith in the cable company. 

92% of all Virgin Media customers are 
digital.

3,106,656 Digital Subs - Number 3 digital 
TV provider.

14% market share of all digital TV 
households - number 3 digital TV 
provider

13.4% market share of total market 
(analogue and digital)

Continue to roll out digital and push their 
analogue to digital migration strategy -
8% of total subs are still analogue.

Virgin Media cable network passes 
through 51% all UK homes.

Source: OFCOM & Digital UK Switchover Survey, Sept. 2007 / 
Virgin Media Corporate Report (2006)

Switch over: 
August 2007

F. Digitisation cable television 
ntl / Telewest rebranded to Virgin Media (Q1 2007) after purchasing Virgin Mobile.

Forecast
Digitisation 2012: 100%
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Goldmedia GmbH
Media Consulting & Research

Oranienburger Str. 27, 
10117 Berlin, Germany

Tel.: +49 30-246 266-0
Fax: +49 30-246 266-66

Klaus.Goldhammer@Goldmedia.de
Mathias.Birkel@Goldmedia.de

www.goldmedia.com
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ITMedia Consulting

Via Collina 24, 
00187 Roma, Italy
Tel.: +39 06-42 02 71 12
Fax: +39 06-42 90 48 53

Info@itmedia-consulting.com

www.itmedia-consulting.com

Asset Media Consulting

C/Segundo Mata, nº 1, planta 1ª, oficina 6
28224 Pozuelo de Alarcón (Madrid), Spain
Tel.: +34 913 524 908
Fax: +34 917 140 948

contacto@assetmedia.es

www.assetmedia.es

3Vision

85 Tottenham Court Rd 
London W1T 4TQ, United Kingdom 

Tel.: +44 (0)122 532 2792 
Fax: +44 (0)870 046 0614

Toby.Russell@3vision.tv
Jack.Davison@3vision.tv

www.3vision.tv

NPA conseil
les nouveaux paysages audiovisuels

6, Rue Jules-Simon 
92100 Boulogne-Billancourt, France

Tel. : +33 141 31 99 20 
Fax : +33 141 31 08 51 

jmleguen@npaconseil.com

npa@npaconseil.com
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